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AMERICAN COLOR WINS BIG AT THE FTA AWARDS
BRENTWOOD, TN, May 1, 2006 – The Flexographic Technical Association (FTA) honored three companies in the newspaper/publications category of its 2006 Excellence in Flexography competition.  In total, six medals were given out and American Color received four including two gold, a silver, and a bronze.  American Color was honored for its production of the Metro Parks Program Guide Oct/Nov 2005, the IGA Foods Bryson circular and pieces for Fox’s Markets and Party Craft.
Representatives from the FTA noted the use of color management systems by recognized companies and the tight process controls required with the shorter schedules for newspapers and related products. Judges also noted a change in companies submitting entries. Six-time awards judge Jean Jackson from Allison Systems observed “a trend in the industry is that commercial printers are now doing some regional weeklies and bi-weeklies, and newspapers are doing more commercial work creating more market cross-over and competition”. “In the newspaper category, all entries were of excellent quality”, commented Jeff Magner, a judge with the Raleigh, NC News and Observer.
American Color is a longtime FTA winner and flexography user for newspapers, comics, publications, inserts and other markets.
###

American Color is one of North America’s largest and most experienced full-service premedia and print companies, with eight print locations across the continent, six regional premedia centers, photography studios nationwide and a growing roster of customer managed service sites. Expert in a full range of products such as retail, direct mail, catalog, publication, packaging, book, comic, commercial and services such as asset management, photography, digital workflow solutions, American Color has been an innovative industry leader for over 75 years.

